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Gross-border
f-commerce

Unit Objectives

After studying this unit, you will be able to:

O grasp the relative words and expressions;
© have a general idea of cross-border e-commerce;
© inquire of customer service clerks about products;

O write product description.
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Warming-up

XD Work in pairs. Match the pictures with the following

statements.

1. Cross-border e-commerce logistics transportation is one of the main
functions of cross-border logistics, and is also the center activities in
all business activities in the cross-border logistics process.

2. Cross-border e-commerce warehousing plays a key role in
integrated logistics strategy and in building and maintaining
good relationship between supply chain partners.

3. Cross-border e-commerce packaging can generally be divided
into consumer packaging and industrial packaging.

4. Cross-border e-commerce inventory management refers to
stocks of goods that are maintained for a variety of purposes,
such as for resale to others, as well as to support manufacturing

or assembling processes.

@ Work in pairs. Discuss the following terms and then share
your ideas with another pair.
1. What is SEO?
2. What is URL?
3. What does EFT stand for?
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4. What does SKU mean?
5. What does OEM stand for?

Reading A

Before reading the passage, see how much you know about cross-
border e-commerce.
1. What is B2B marketing and what is B2C marketing?
2. What are the risks for cross-border e-commerce?
3. What is the biggest challenge faced by merchants?
4. How much do you know about cross-border e-commerce logistics?
5. How much do you know about WeChat mini-programs and vertical

e-tailers?

Cross-bhorder
Cross-border e-commerce can refer to online
trade between a business (retailer or brand) and a E = C 0 m m e rc e

consumer (B2C), between two businesses, often

brands or wholesalers (B2B), or between two
individuals (C2Q), e.g., via marketplace platforms
such as Amazon or eBay.

As for the risks for cross-border e-commerce,
there are three main risks that influence cross-
border e-commerce:

First, fraud is arguably the biggest challenge -
faced by merchants who allow customers to
purchase from them outside the borders of their
countries. Thus picking a good payment service
that is aware of local customers’ behavior is
critical. Second, logistics and reverse logistics
are also just as important and can negatively
impact the perception of your business by local
customers. Consistent and predictable logistics
is a requirement for a business that wants to
capitalize on cross-border e-commerce. Third,
local government and taxation need thorough
examination and could potentially and negatively

impact your business.

3
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By 2020, over 2 billion e-shoppers, or 60 percent of target global population,
had transacted 13.5 percent of their overall retail consumption online, equivalent to a
market value of US$3.4 trillion according to Accenture.

China’s e-commerce industry has been evolving over the past 20 years, and all
five major formats have their own shares. General e-commerce now accounts for 78
percent, with WeChat mini-programs taking 14 percent, vertical e-tailers accounting
for 4 percent, social e-commerce and 020 (Online to Offline) both taking 2 percent,
according to latest recent study by NielsenlQ, a global measurement and data analytics
company.

New retail underwent profound changes in the post-COVID era, with more chan-
nels emerging and digital consumption reshaping the retail market landscape.

The study by NielsenlQ showed consumers are visiting more types of shops. In ‘A ER D
2020, consumers visited 5.4 types of retail channels on average, higher than the av-
erage of 5in 2019. Emerging channels such as 020, e-commerce and Community
Group Buy have also gained popularity among consumers.

Decide whether the following statements are true (T) or false (F) based on your understand-
ing of the passage.

1. Cross-border e-commerce is carried offline.

2. Four main risks for cross-border e-commerce are mentioned in the text.

3. Customers are not allowed to buy products outside the borders of their countries.
5. China's e-commerce industry has been evolving over the past 20 years.

6. Six major formats of e-commerce are mentioned.

)

)

)

) 4. The government has no influence on local business.

)

)

) 7. New retail underwent profound changes in the post-COVID era.
)

8. 020 is not popular among consumers.

Fill in each blank with an appropriate phrase given below, changing the form if necessary.

Vs

refer to be aware of on average profound changes according to
as for capitalize on retail channels equivalent to gain popularity
1. For further information, you can Unit 3.
2. Shares rose, , by 38%.
3. Business selecting means what kind of business you are going to deal in the current situa-

tion of the platform.
4.You should the factors that affect the sales of the store.

5. in the workforce are making teams tougher to manage.
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6. There is excellent potential for children’s wear across wholesale and

7. Golf has among the wealthy in my country.

8. Many stores are trying to lower prices for the coming holiday.
9. Many people believe that being wealthy is gaining success.

10. the organization itself, it declined a request for an interview.
Listening

Listen to the conversation twice and choose the best answer.
1. The dialogue takes place
A. in the morning B. in the afternoon C. in the evening

2. The woman is keen on

A. a leather backpack B. a laptop backpack C. a convertible backpack

3. The woman sends to the man.
A. the picture B. the product link C. nothing

4. What's the price of the backpack?
A. $290. B. $295. C. $298.
5. Which of the following is correct?
A. The backpack sells well.
B. The man will give the woman a 5% discount if she buys more than 6.

C. The woman decides to buy one backpack at once.

Listen to the conversation again and fill in the missing information.

1. Interior Material:

2. Measurements: inches long, inches wide, and inches in height

3. Handle Strap Description: Back Luggage Strap, Top Handle, Backpack
Straps

4. Interior Details: Zipper Pocket, Slide Pockets, Elastic Loops

5. Price:

Listen to the following passage and fill in the missing information.
A shopping cart software allows customers to shop on a(n) (1) by

adding items to a virtual shopping cart to (2) a list of items they want to buy.

Customers can (3) the online shopping cart to see what products have been
added and have the (4) to add more products or (5) them.

When customers have (6) shopping, the cart software provides a (7) way to pay
for items at a virtual (8) . The owner of the e-commerce site is then (9) of the purchase
so that they can begin to (10) the order through packing and shipping.
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opeaking

ER&D Work by yourself. Read the following questions and answer them according to your actual

situation.
1. Do you buy products through cross-border e-commerce? What platforms do you buy products from?

2. If you are interested in some products, what information would you like to know?

A. Price. B. Functions. C. Reliability. D. Customer service.

Work in groups and create the following role-play.
You want to buy cosmetics from VIP International and you do not know how to buy. You are consulting

your classmates about the steps. Make up a dialogue and role-play it to the class.

B &) Work in pairs. One student is a customer-service clerk from Jingdong and the other student

inquires about the air purifier he wants to buy.

How long will it take to get the product?

How much area can the purifier cover?

What about the noise caused by the air purifier?
How many modes does the air purifier have?

Is the installation video provided?

How often should the filter element be changed?

Reading B

Tmall Global is Alibaba’s import retail platform, dedicated to providing Chinese consumers
with globally-imported goods. It is also the preferred platform for overseas brands to reach Chinese
consumers directly, and build brand awareness and consumer insight. Tmall Global has launched an
English language website to eliminate the friction when brands join Tmall Global and offer various
solutions. Brands can learn about and compare the multiple solutions that can be used to enter the
Chinese market. In this way, brands no longer have to rely on face-to-face meetings with a Tmall Global
representative to learn which strategy works for them.

Every brand needs to complete a questionnaire which describes their products and services, and
within 72 hours, Tmall Global will contact the proper candidates to discuss onboarding. This ensures
that brands do not have to wait for months to learn whether or not they are a good fit for a Tmall



Global solution.

Most importantly, for brands, Tmall Global website also offers different models for them to
enter China. No matter they are using Tmall Overseas Fulfillment, Tmall Direct Import, or Tmall Global
Flagship Store, brands can understand the operation mechanism of each model before communicating
with Tmall Global. Each of these models offers brands different solutions to help them enter China. It
may seem trivial but going cross-border is not hard and not easy either.

Currently, Tmall has 20,000 international brands from 77 countries and regions around the world,
and is able to attract small and medium-sized brands from other countries. The growth rate is expected
to accelerate further for the coming years. Tmall is also planning to provide additional language support
for Spanish, Japanese and Korean speakers in the future.

Choose the best answer according to the text you have read.

1. Tmall Global has launched a(n) language website.

A. English B. Spanish C. Japanese D. Korean
2. Successful brands can be contacted within days by Tmall Global.

A.one B. two C. three D. four

3. Which of the following is true?
A.Tmall.com only allows local Chinese to sell products.
B. It's unnecessary for brands to have face-to-face contact with a Tmall Global representative to learn the right strategies.
C. Brands attracted by Tmall Global are mostly large-sized.
D. Cross-border e-commerce is very easy.

4. How many kinds of models are mentioned for brands to enter China?

A. One. B. Two. C.Three. D. Four.
5. Tmall Global's growth rate is expected to for the coming years.
A. decrease B. speed up C. reduce D. remain the same

Choose the best translation for each sentence according to the context.

1. Brands can learn about and compare the multiple solutions that can be used to enter the Chinese
market.
A S@REDLLT BHEBHEANFETZNSHSE.
B. ZmhE B LIFNEH LEBH NP EMIZRZ ML R
C ZmhE LA T @A tLRERPEH BN S ML R,
D. ZmhE R LIFIEFH L BR(ERFEMHIZIIZSMIS 2.

2. Every brand needs to complete a questionnaire which describes their products and services.
A BREFETR—PEE, BERXT I milRSANAT.
B. ZmhEFE—MNAE, IR T MBI~ @RS
C ZmEFEEE—HO%, [WERE 7R mRSS .
D. B MR STR— M IR ) miRS DS
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3. This ensures that brands do not have to wait for months to learn whether or not they are a good fit
for a Tmall Global solution.
A XFEZmEEGFHARTHECEOEGRHERRRSE.
B. IR T mhE LB ST A K T B CEOMERERER RS E .
CIXFAR T mhE THEFH AR T BRECEAEA REERRRS R .
D. X {RIEmMETHEFHE R T HECEREGRMERRRSE.
4. Each of these models offer brands different solutions to help them enter China.
A B—RILE A N T ETHIZIRME T A ERBRTT .
B. &R E AF B mEEN P E IR T RERRISE.
C B—MEEAmEHNPEHZER T ARRBRSE .
D. 8— MEAFEL A b HE N FETHIHIRM T ANERBRTS R
5.The growth rate is expected to accelerate further for the coming years.
A T AREKILE, BREDH—EIR,
B. ERSRIRAVLE, BRELBEH—LMIR.
CEPBEIRAYLE, IBREFAFEH—SINR.
D. Fit ke, 1ERKERH—EIR,

Writing

Product Description

BT RSHEMEROTRER, —HENTRMEROEE, S —TEENTHE
BN RHR . — I RABIIE—a LB & TR A A (R R E A
INEZ D

RS

o EH HAEEHS;

e e T T}

o R MEKHE S

o WRETHMNUE, VBN B U4 BRI AL P AR B A R

o BHE NP MIERSF 4, Hk— TR ITHA ML 0, DRI

72 S A 5 2 M 1] o D
o EiAHHFRMAT G, BAEH FLRELR XHHEE;
o L &R NEAL
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Sample 1: Natural language

EVERLANE [FASHION & ACCESSORIES]
x0_) [Details ———

etails

© True to size, take your
usual size

O Leather & suede: 100%
ltalian leather

© Made in Montopoli in Val
Damo, Italy

Description

© This ballet-inspired sil-
houette is designed with
a rounded toe, a walk-
able 2-inch block heel,
and an elasticized back

r = =7

for extra comfort.

Sample 2: Describe the little features

PATAGONIA [0UTDOOR GEAR]

© Built with our burliest fabric package to withstand abuse, the
Linked Pack features all the room, convenience and durability you
need to keep mobile when you’re climbing long routes. Inside, an
internal sleeve carries a hydration reservoir, and a zippered stash
pocket keeps small items secure and within reach. The waist
strap is removable for clean hauling. An external pocket holds a
guidebook or your hat and gloves.
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Sample 3: Entice with benefits

METHOD HOME [HAND WASH GELS]

© Sometimes the scent of seasonal hand wash is all we need to

rouse our holiday spirits. Available in an array of festive fragrances,
a ofi

RO our naturally derived gel hand wash will leave your hands soft,

- clean and ready to be tucked into a pair of fair isle mittens. It really
' is the most wonderful time of the year.

ethod

E&D) Match the Chinese in Column B with the English

expressions in Column A.

A B
1. features ll a. Jo1Em A B
2. size b. T %
3. leather c. &
4. convenience and durability d. FmtFs
5. soft and clean e. R Kih
6. package R

BRI Write the product description according to the following

information.

XEEASHIRF IS BB LN LR R . (5
ZHSEZNBEIARKREREMNISE. BOKENERE—
FMUFIRAOYEE, RIS T —FLTERISNI

5 ERXBHEMAM, BN
D2 EBER KD AL
BHRANH: 2 A W\ | /,
fi# E: vZFK - -
FmiPE: BERIKEE SR o
BEEKR: FFE =
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Please fill in the missing information according to the

information given in Chinese.

M R 100% E4, BHERHE. BBE, EATBNTSTIRE,
BETEE.

R oF: 70*50 %Y, BE4ERE/ESEMR, ROTES.

AEREE: SHAETHREE. SEEDBEERFOSLIESS; B
IFBEIEEEST, LU, S—RE DR, MR
T, PHTE. BE—SEAR.

i i ERPMEESEFIERT 30 ERURKPFERRTE.

Material:
Size:

Color and packages:

Wash:

Project

Project Objective:

This project aims to go through the process of inquiring about the vacuum
cleaner (428 ).
Task Descriptions:
Step One
© Organize a small group with 5-6 students in your class;
© Discuss what kind of vacuum cleaner you are interested in and give your reasons.
Step Two
© Compare the functions of different vacuum cleaners mentioned in Step One;
© Discuss with group members and choose one brand that suits you most.
Step Three
© Discuss with group members about what questions are frequently asked by customers about the
vacuum cleaner and the answers to the questions;
© Draft the outline of the above questions and answers.
Step Four
© Summarize what you have learned from the previous three steps;

© Make a presentation about the whole process of inquiring about the vacuum cleaner to the class.
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New Words and Expressions

Reading A

New Words

fraud [fro:d] n. Hm; T et
arguably ['a:gjuabli] adv. BILAIS; AIGIES
critical ['krrtikl] ad. *EH;, EXEER
logistics [lo'd3z1stiks] n. Y

perception [pa'sepfn] n. B RERSD; BE
consistent [kon'sistont] adj. WRR—RY, —X5m
predictable [pr1'diktobl] adj. BITRERY

capitalize ['keeprtalaiz] V. al)==!

taxation [teek'serfn] n. 1BH, 1FR; TR
potentially [po'tenfali] adv. nJgeth, Bt
consumption [kon'sampfn] n. B, B

Phrases & Expressions

refer to W 1ERE
be aware of BIRE; wWERE|
capitalize on FF

on average F15

gain popularity XKD

Reading B

New Words

dedicate ['dedikert] V. ¥, ms

awareness [o'weanas] n. =R, TAIR; ABEX mehEEk = mAIAR]
insight ['msart] n. RS AR

launch [lomtf] V. i, &=; HEE, K17

eliminate [1'limmert] V. R HERR

representative  [reprr'zentotiv]  n. K3, HE,; HEMRE

0&; BEE

questionnaire [ kwestfa'nea(r)]

>



Gkl [kendidert] — n.  {REEA, {ENE; NOdE
model [laodl] o R S
accelerate [ok'selorert] V. poiR; 1EiER; =0

Phrases & Expressions

be dedicated to BT

Tmall Overseas Fulfillment

Tmall Global Flagship Store

Vocabulary and Structure

Match the first half of each sentence with the most appropriate second half and translate it

AN

into Chinese.

A offering merchants a convenient point-of-sale experience
B. has never been easier for Chinese mainland companies
C.to help them enter China

D. is the largest regional trade fair in China

E. that wants to capitalize on cross-border e-commerce

F in which China can lead and contribute

G. higher than the average of 5in 2019

H. which describes their products and services

| gained popularity among consumers

J. has been evolving over the past 20 years

China’s e-commerce industry
Every brand should complete a questionnaire .

Alipay is the top digital payment tool in China

Emerging channels such as 020, e-commerce and Community Group Buy have also

Each of these models offers brands different solutions )

The ECF (East China Fair), initiated in 1991

Unit 1 Cross-border E-commerce

REEREINE
FIEEPRIEARE

Consistent and predictable logistics is a requirement for a business

In 2020, consumers visited 5.4 types of retail channels on average, .

0. There are many areas .

1.

2.

3.

4.

5. Direct selling to overseas consumers
6.

7.

8.

9.

1
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Complete the following passage with the words below. Change the form where necessary.

(register organize collector show off create
| complement original join sell paperwork

We can use Etsy to buy handmade items or antiques from people who have (1) on Etsy to
sell them. We can also (2) Etsy to (3) our handmade items or antiques. Moreover, we
can use Etsy to find local craft sales, or get advice on how to buy or sell handmade or antique items.

Etsy doesn’t sell anything. It does the “middleman” work, like handling the (4) between buy-
ers and sellers, or (5) real-life events to bring buyers and sellers together. As a result, most of the

people that use Etsy are either buyers or sellers.
Buyers on Etsy may be looking for handmade goods to (6) or(7) their own unique

fashion or home decoration, or as a(n) (8) gift idea. Or maybe they just want to support small-
scale artists and craftspeople in their neighborhood and around the world, rather than big corporations.
Some people are (9) hoping to (10) rare and valuable items which are difficult to find
nowadays.

B &) Translate the following sentences into English, using the expressions or words given in the

brackets.

1. BFALIBEBE AR STFEEEFIED. (platform)

2. e REREBARERRES  WRER— MR UER. (logistics)

3. IEHESEERE , HOTEASIRERME. (be expected to)

4. XA BAKRBEFR D FIBFHZRRIAILE. (capitalize on)

5. KEAATgeSeeiEkR. (eliminate)

Grammar

Part of Speech and Their Interrelations iA]ZX R HZ BEEX &R

—. R
%ﬂ“
noun boy, milk, love RIOA. VRIS SRR TR

pronoun pron. 17 | you, |, my, yours BRERATEY
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4 W | % 5| BXEH BT B
adjective adj. /IR good, happy, nice | WS AREYIRE. MR, RS
adverb adv. g13F  well, fast, quickly FTIARTE], R, BE. AXNERR
verb V. A | do, cut, run, jump | RREMESIRES
numeral num. #37 | two, third, fourth e o =E 2017 152
article art. @A | a, an, the FRE. WBAEIARIFTIE
preposition prep. M at, in, with, for FMASHE, AS5AZENXR
conjunction cony. ¥%1F | and, so, because EER, MERAF, REABEXR
interjection intery. RXIXiE | oh, yeah, ouch RTERRAERIEHIFLE

H: AL BWANRET—MNAEX, EXENEZHET RIS N L, .
1. Would you like to take a walk? ( 4% 1 )

2. 1 usually walk to school. ( 3417 )

B Zi S I P PSS

1. FiEHEInFIRERIE. 540 : a book, an apple, the president

2. A& mEZIE. H40 : new cars, beautiful flowers

3. BliEfgtnama, FEEiE. aliakENaF. fia -
I speak English loudly. ({£1fz15 )
She is really pretty. ({£1f/2Z17 )
“What happened?” the father asked, rather slowly. ({Z{f&lia )
Fortunately, no one was hurt. ({E{HEA5F)
4. MAfEERAREEEIRAIE. 540 : in spring, look forward to visiting your city

Comprehensive Exercises

Identify the part of speech of the word underlined in each sentence.
1. We went to a wonderful show in Beijing.

2. Jenny wanted to show Jack her photos.

3. Henry thought Claire looked beautiful.

4. A strange thought came into her mind.

5. The windows are clean.

6. We should clean the windows.

7. Wendy is feeling quite tired now.

8. Studying all day had tired Wendy out.

9. We did some hard work.

10. They worked hard.
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Fill in each blank with the appropriate form of the word given in the bracket.
1. Living in the country is less (expense) than living in the city.
2. Although John was not experienced in business, he did it with (confident).
3. The chairman emphasized his ideas by speaking more (loud).
4. Some American businessmen in China are spending a lot of time in (learn) Chinese.
5. Some people do believe that smoking will (certain) cause lung cancer.
6.I'm (real) sorry for the mistake our office worker made last month.
7. Could you go to bed (early) than you usually do?
8. The sellers allowed us to pay them on a (month) basis.
9. Johnis the (clever) student | have ever taught.

10. He told a very (live) story about his life in Africa.

Fill in each blank with the appropriate form of the word given in the bracket.

When Helen Keller was born, she was a(n) (1) (health) baby. But (2) (unfortunate),
when she was 19 months old, she had a sudden fever. Later, the fever (3) (disappearance), but
she became blind and deaf.

When Helen was seven years old, a teacher, Anne Sullivan, came to live with Helen’s family. First, Anne
taught Helen how to talk with her fingers. Then Anne taught Helen to read by the Braille system. Helen

learned these things (4) (quick). However, learning to speak was harder. Anne continued to
teach Helen (5) (patient). (6) (final), when Helen was 10 years old, she could speak
(7) (clear) enough for people to understand her.

Helen went to an institute for the blind, where she did very well in her studies. Then she went to college,
where she graduated with honors when she was 24 years old. Helen traveled (8) (extensive)
with Anne. She worked (9) (tireless), traveling all over America, Europe and Asia to raise money
to build schools for blind people. Her main message was that disabled people are like everybody else. They

want to live life fully and (10) (normal). Helen wanted all people to be treated equally.

Chinese Finance and Economy

Quality First
Quality is the way to develop a country, the foundation of a rich country and the policy to
strengthen a country. The competition in the international market is essentially that of the quality. To
promote China to achieve high-quality development, we must adhere to “quality first, efficiency first”,
so as to realize the improvement of quality and efficiency, and to promote the construction of a quality
power and “Made in China” to go global.
Innovation is the primary driving force for development. Innovation means development and
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future. Innovation has always been an important force for the development of a country and a nation.
To implement the innovation-driven development strategy, we need to promote comprehensive
innovation with scientific and technological innovation at the core, and adhere to the strategy of
demand-oriented and industrial orientation. Cross-border e-commerce is a new path for China to
vigorously promote the transformation of economic development mode and economic restructuring.
It will form a new source of growth and promote the sustainable and healthy development of the
economy.

(/

FRERAKEZE. EEZAX. BEZR. Efrmn LRSS AR EERENRS . EHEIFESE
NSRERRE, MLMER ‘BmEFE—. ik’ , NMEMRENYaiES ettt HaRs
sEEENR, ) “PERNET EEHER.

BIFTRES [MRERIE—=0T . MEFHMERINAR, BEFHMEIERK, elFaLE2iHE— 1 ER.
— REDIARNEZENE .. THECIFIKGIARME, BRI I OR=melHT,
ST REBMFAALT ) . BIREBEIERRE R DR R RS VR T EEREATIR R,
IR RS S T AFRISRNDIRER, HEEFFERRARE.
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English for Finance and Economics

Enjoy Yourself

J

€ ’If you do build a great experience, customers tell each other about that. Word of

mouth is very powerful.”
— Jeff Bezos, Founder of Amazon.com

“l don‘t create companies for the sake of creating companies, but to get things
done.”

— Elon Musk, CEO & CTO of SpaceX, Investor in PayPal

“The reason it seems that price is all your customers care about is that you haven't
given them anything else to care about.”
— Seth Godin, American author, entrepreneur, marketer and public speaker

“You can’t just open a website and expect people to flood in. If you really want to
succeed, you have to create traffic.”

— Joel Anderson, Walmart CEO

“It isn’t just that e-commerce depends on express mail; there’s a sense in which
e-commerce is express mail. Right now, billions of dollars are being spent around
the country on so-called “last-mile delivery systems”.

— Malcolm Gladwell, Journalist, bestselling author and speaker

“People were doing business with one another through the Internet already,
through bulletin boards. But on the Web, we could make it interactive, we could
create an auction, we could create a real marketplace. And that’s really what trig-
gered my imagination, if you will, and that’s what | did.”

— Pierre Omidyar, Founder of eBay

“Communications is at the heart of e-commerce and community.”
— Meg Whitman, President and CEO of Hewlett-Packard

“You can’t wait for customers to come to you. You have to figure out where they
are, go there and drag them back to your store.”
— Paul Graham , Co-founder of Y Combinator
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